PERSPECTIVE OF THE LEGEND
The name Titanic is known worldwide. The tragic end of its maiden trip has grown
into a legend. That is why the time is right to tell the story once more in 2012, 
the 100th commemoration. Under the title TiTANiCTRIBUTE2012 the history of 1912 
will be relived: the same voyage, the same ship, the same characters and the same 
iceberg. Only this time, the right decision is taken and the story has a different, 
happier, ending. The mere fact that we know the true drama makes this new end 
all the more special and fascinating. 

This romantic and adventurous story is already written. Plans exist to develop various activities based on this specific theme. For example cruises, theatre productions, 
television broadcasts and art exhibitions. 
The script for a TV Documentary-theaterplay/musical/ including the songs is already 
written. See drawer SCRIPT www.titanictribute2012.com  

The various activities are planned to start in 2006 and will reach their peak in 2012 
with the “Hundredth Remembrance” at midnight on April 15 2012, when, by draping 
the 1912-2012 ribbon, that extraordinary moment is commemorated. 

TiTANiCTRIBUTE2012 offers a unique publicity vehicle for many related sectors. 
Initially, it will serve the purposes of a travel group who will organise the special 
TiTANiC cruises. Of course with the musical/theaterplay  to be performed in the 
on-board theaters. The subsequent visits to the harbours of the cities of Rotterdam/Amsterdam, Southampton, St. John, Halifax and New York will play an 
important part in these tours. It is obvious that special events lay ahead for these 
cities, which naturally spin off to local business(es). The following calculation model 
serves as an illustration.  

A CALCULATIONMODEL:
Hard facts, based on visits to the movie and visitors of the websites show that the 
name TiTANiC has an almost 100% awareness in the world. Let us start by looking 
at the Dutch travel business. If we assume that the approx 2000 travel agents will, 
on average, book a trip for two each in every year between 2006 and 2012. 
At a fare of €3000 per person, these trips will generate sales of €72 million during 
the 6 years ( 6 X 2000 X 2 = 24.000 passengers multiplied by €3000). Allowing for 
an increasing popularity as a result of all TiTANiCTRIBUTE activities, these numbers 
could be substantially higher.Taking the potential number of passengers from the 
Dutch business and simply multiply these figures by a modest factor 5 for European 
and by 10 for worldwide bookings would result in a total sales of  15 x € 72 million =

 € 1080 million. Such numbers for a special charter are unparalleled in the branche.
With substantial funds intended 

to be used to communicate 

the World Water Problem.

